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• Reflect – The young people
share what they think happened
during the activity. They think
about what they did, how it felt,
whether it was easy or difficult,
and more. They also process or
analyze the experience by reflect-
ing on problems or issues that
came up for them.

• Apply – Next, the young people
generalize the experience by
connecting what they have
learned to real-world examples
and situations. This is the “so
what?” portion of experiential
learning. And finally, they apply
what they’ve learned by thinking
about it in terms of new situa-
tions that might happen now or in
the future.

Each session has a series of
questions designed to help young
people reflect on their experi-
ences and apply their new knowl-
edge to their own lives.

Getting Started
The “Life’s a Kick” program is
designed to be used in six 1-hour
sessions. Each session includes
one or more activities that take
anywhere from 5 to 30 minutes to
complete, but you can adjust the
number and length of sessions to
suit the needs of your group (for
example, by decreasing the length
of each session to 20 or 30
minutes). We’ve provided back-
ground information with most
sessions to help you feel comfort-
able and confident with the
session content.

Sessions are designed to teach
life skills and knowledge around
the major areas related to youth
tobacco use preventions, such as:
• Coping with stress
• Decision-making
• Problem-solving
• Understanding the impact of

smoking on one’s health

• Peer pressure
• Family influence
• Media influence

Some of the young people you
will be working with have family
members who smoke, so it’s very
important that you be sensitive to
both the young people and their
families and explain that the
addictive nature of tobacco makes
it very hard to quit using it. It is
also good to remind the young
people that more information has
become available in recent years
than was probably available when
their family members started
using tobacco. If people who use
tobacco now had had more
information about tobacco before
they started using it, they might
have made different decisions
about starting.

Other Things to Do
Young people enjoy a variety of
activities in different situations.
As you plan your group sessions
or meetings, think about ways
you can provide different experi-
ences for the kids, such as by:
• Bringing in guest speakers who

are experiencing or have experi-
enced the effects of tobacco use
(such as emphysema or cancer).

• Taking the young people on
field trips to convenience stores
or having them watch various
events or programs on televi-
sion to see for themselves how
tobacco companies advertise
their products.

• Visiting with local and state
government representatives to
learn more about issues related
to passing stricter tobacco laws.

• Encouraging them to participate
in community service projects
(including setting up informa-
tion booths, passing out stick-
ers or informational flyers, or
organizing antitobacco poster
contests at local events).

Additional Resources
Several resources and sources of
more information and ideas on
how to help kids choose not to
use tobacco follow.

• Media Sharp: Analyzing To-
bacco and Alcohol Messages. This
kit is a creative learning tool for
teaching critical thinking, prob-
lem solving and production
techniques in a nonjudgmental,
nonauthoritarian style that
appeals to young people in
middle and high school. Using
alcohol and tobacco as its focus,
it aims to engage educators and
youth leaders – and ultimately
young people themselves – in a
critical analysis of overt ads and
hidden media messages. To get a
free copy of the “Media Sharp”
kit, send a postcard to the Office
on Smoking and Health, National
Center for Chronic Disease Preven-
tion and Health Promotion,
Centers for Disease Control and
Prevention, Publications Catalog,
Mail Stop K-50, 4770 Buford Hwy.
NE, Atlanta, GA 30341-3717; call
the CDC’s toll-free telephone
number, 800-CDC-1311; or send
an e-mail message to
tobaccoinfo@cdc.gov.

• Michigan 4-H Youth Develop-
ment Health Web Site– The
health pages on the Michigan 4-H
Youth Development Web site are
at http://www.msue. msu.edu/cyf/
youth/health.html. (From the
main Michigan 4-H Youth Develop-
ment page at http://www.msue.
msu.edu/cyf/youth/index.html,
you can also follow the links in
the drop-down menu on the left
side of the page.)

• Other Web Sites – Several
tobacco use prevention Web sites
are listed here. You can also use
Internet search engines to find
other antitobacco sites. Try
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searching on terms such as
antitobacco, tobacco use, tobacco
use prevention, antismoking and
substance abuse prevention.
- Campaign for Tobacco-Free

Kids http://www.tobaccofreekids.
org

- Centers for Disease Control
and Prevention http://www.cdc.
gov/tobacco

- COST (Children Opposed to
Smoking Tobacco) http://www.
costkids.org

- The Tale of Samantha Skunk:
Why Smoking Stinks http://
www.unh.edu/skat

- KidsHealth http://www.
kidshealth.org

- Smoke-Free Class of 2000
(American Lung Association)
http://lungusa,org/
smokefreeclass

- The Truth http://www.thetruth.
com

Working With Early
Adolescents and
Older Teens
Understanding Youth
Aged 9 to 13
Early adolescence, the stage of
life between childhood and
adolescence, is usually thought of
as the ages of 10 to 14 or 9 to 15.
Major changes take place in young
people during early adolescence:

• Cognitive (Thinking) Develop-
ment – Early adolescents are
starting to develop higher level
thinking skills. They are now
coming up with their own ideas
and are envisioning personal
futures. You may begin to see
young people question old beliefs
and explore new ones, as well as
criticize the adults in their lives.

• Physical Development – Many
physical changes (such as growth
spurts) and hormonal changes

(such as breast development in
girls and facial hair growth in
boys) occur in early adolescents’
bodies. Early adolescents experi-
ence many changes in their
appearance as their bodies
develop.

• Social Development – Early
adolescents are becoming more
independent, and for many
reasons, their peers become
increasingly important to them.
Their “peers” may now be both
males and females, instead of just
their own gender. Parents and
society also contribute to the
social changes taking place
among early adolescents by
allowing them more freedom and
responsibility.

• Emotional Development – The
changes taking place inside and
outside early adolescents some-
times cause them to feel unsure
of themselves and to need the
support of adults. At times they
act like children, while at other
times they exhibit more adult-like
behavior.

Older Teens as Leaders
As older teens are changing
emotionally, physically and
socially, they need to take on
different roles than they did when
they were younger. Give them the
chance to be facilitators and to
take on more leadership roles.
The adults in their lives must
become mentors or advisors to
older youth and allow them new
experiences by giving them more
responsibility and independence.
Older youth often look to adults
as resources, friends and sources
of guidance.

Almost nine out of ten kids tell us
that they would volunteer if they
knew how to help and where they
could help. Adults partnering with
teens can become resources to

help young people get things
done.

Dedicated adult volunteers can be
instrumental in facilitating youth
community service projects, from
helping youth with ideas for
projects and working with other
adults in community service
agencies, to shuttling youth and
supplies to program sites. Some
agencies may require adult
chaperones for youth service
projects, and adults can set a
powerful example for young
people through service to the
community.

Adults are into helping teens
volunteer:
• To help teens learn the values

of service and community
involvement.

• To help teens build self-esteem,
self-confidence and responsibil-
ity, and learn to temper youth-
ful energy with adult experi-
ence.

• To address their shared con-
cerns about issues that affect
their communities and the
world.

• To build meaningful relation-
ships and to make a difference.

By helping to facilitate a “Life’s A
Kick” program, teens:
• Learn the value of helping

others.
• Develop leadership, communica-

tion and organizational skills,
and a sense of empowerment.

• Learn how to cooperate with
one another and work as a team
with diverse groups of people
including adults, peers and
younger kids with different
backgrounds and experiences.

• Succeed in an area different
from academics, athletics or
popularity.

• Build self-esteem from the
positive results of their service.

• Develop problem-solving skills
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by applying their knowledge to
real-world situations.

• Develop a sense of responsibil-
ity for their communities and a
sense that citizenship requires
them to actively participate in
their communities.

Carrying out service activities can
strengthen a club or group
because it:
• Boosts member commitment

and involvement by giving
members meaningful activities.

• Can involve families and youth
in a joint activity.

• Fulfills the “hands to larger
service” part of the 4-H pledge.

• Builds unity among members,
allowing them to function
better as a team.

• Allows members to get to know
one another better as they work
together on a common goal.

• Helps young people become
invested in their club and
community.

• Shows the community how
young people can be resources
and how they can get things
done.

Recruiting Teens as
Volunteers for “Life’s a
Kick”
The fundamentals of effective
volunteer recruitment apply to
teens as well as to adults:
• Clear job descriptions
• Enthusiastic presentations
• A targeted approach according

to the skills the program needs
• Choosing recruiting techniques

to match different audiences

You can recruit teens from three
major sectors: schools, youth
organizations such as 4-H, and
the general public.

Recruiting is a small part of the
whole process and doesn’t have to
be difficult. You have presumably

asked the question “Why teen
volunteers?” and now have a
vision for what teen volunteers
can do to help run a “Life’s a
Kick” program. Enlisting the help
of resourceful teens in your
community will allow you to
stretch your creativity. Make sure
you’ve defined and organized the
volunteer positions well, clearly
state what you need from volun-
teers, and explain how they will
benefit from their involvement.
It’s always important to tailor
your message to your target
audience (in this case, potential
teen volunteers).

The better you can network with
individual schools and youth
organizations such as 4-H, the
more successful you’ll be in
recruiting volunteers. The net-
working strategies that follow can
serve as a starting point, but
don’t stop there. Don’t overlook
teens who aren’t “super achiev-
ers”; you can find excellent teen
volunteers who aren’t necessarily
in the National Honor Society or
sport team captains. There’s no
one right way to network and
make your program successful.
Instead, there are many different
ways to recruit teens who will be

effective in helping you realize
the goals of your program. Be
creative, and find the methods
that work best for you. Some
simple strategies for interesting
teens in facilitating a “Life’s a
Kick” program follow.
• Write a letter to the junior high

and high school principals in
your community outlining the
opportunities available to youth
through your program. Ask
about the possibility of ad-
dressing their students about
volunteering.

• Approach volunteer centers with
posters, flyers or presentations
that you or a current youth
volunteer in the program could
deliver.

• Communicate with youth orga-
nizations by introducing audio-
visual and personal presenta-
tions, and by writing articles for
their newsletters.

• Organize an open house.
• Contact a local media personal-

ity who is known to have an
interest in youth and commu-
nity involvement. Send the
person a positive message
about your organization and
the contribution that you hope
to make by involving youth
volunteers. Suggest that the
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person run a story on your
program and your recruiting
efforts.

• Develop publicity tools such as
brochures, pamphlets and
posters; bulletin boards at
churches, schools, libraries and
supermarkets; displays at
conferences; public service
announcements; and articles in
other organizations’ newsletters.

Probably the best recruiting
method is word of mouth. When
young volunteers project a
positive, professional image, this
image is transferred to the gen-
eral public and to their peers
(your potential volunteers).
Eventually you may find yourself
doing less and less advertising to
recruit volunteers.

Who to Contact

Your first contact when recruiting
teen volunteers might be the
administrator of a community
youth group or school. The
second step is to contact indi-
vidual youth coordinators, teach-
ers or other professional staff
such as librarians, resource
people and counselors. Ongoing

communication with these impor-
tant contacts is essential. When
possible, make your pitch directly
to youth, too. Speak to them
individually or in groups at their
schools, faith organizations or
community organizations.

Anywhere from a handful to
hundreds of organizations may
serve youth in your area, depend-
ing on the size and demographics
of your community. Consider
contacting established youth
groups such as 4-H. Advancing
self-esteem and promoting
volunteerism are goals of many
youth programs. Tobacco preven-
tion is compatible with both of
these goals, but some groups may
be committed to tackling only one
issue, for example, nutrition and
fitness or teen pregnancy preven-
tion. Tobacco use prevention may
not be their “hot issue.”

“Life’s a Kick” can help with youth
empowerment. It gives teens the
opportunity to develop and
practice important skills using
tobacco as the focus. Then they
will be able to apply their knowl-
edge and experience to other
issues in various situations.

Recruit a Diverse Group of Teens

It’s important to involve a diverse
group of teens in your efforts.
But remember, stopping tobacco
use may not be a high priority for
some teens. Tobacco use preven-
tion must compete for teen
activists’ attention with violence
prevention, teen unemployment,
HIV/AIDS and a multitude of
other problems that confront
young people everywhere.

Emphasize that the skills teens
learn from participating in “Life’s
a Kick” can be applied to other
public health and safety issues
and to social and justice cam-
paigns. Furthermore, preventing
tobacco use is an ideal issue to
use to develop and practice peer
teaching skills because it’s so
universal. Virtually all major
groups and organizations believe
youth should not use tobacco!

School principals and adults
affiliated with youth-serving
organizations will usually recom-
mend top-notch students to you
as volunteers. These high-achiev-
ers can contribute enormously to
“Life’s a Kick” and they often
represent diverse population
groups. However, you might also
ask school administrators about
approaching students who’ve
been caught smoking or using
spit tobacco on school grounds or
at school functions. Chances are
good that you’ll discover a
handful of tobacco users who
wish they had never started. If
invited, they might seize the
opportunity to warn younger kids
to never start.
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LESSON 1:

What’s Up With Tobacco?

BACKGROUND INFORMATION:

What We Know
About Tobacco
Tobacco has been around for
thousands of years, and has been
used for religious and ceremonial
purposes in the Americas for
hundreds of years. The first
successful commercial tobacco
crop was cultivated in Virginia in
1612. Today, more than 130,000
U.S. farms (mainly in southern
states) grow tobacco, making it the
seventh-largest U.S. cash crop and
an important export commodity.

The tobacco leaves are harvested
and placed in barns or sheds to
dry, where they change from

green or yellow to brown. These
drying sheds are not sterile, and
bugs, birds and bats roam freely
in them, contaminating the
tobacco leaves. When the leaves
have dried, they’re auctioned to
cigarette, chewing tobacco and
cigar manufacturers. The leaves
are not cleaned or sterilized
before they’re made into tobacco
products.

Nicotine
The stimulant nicotine is a liquid
that is naturally found in the
tobacco plant. It is one of the
most powerful addictive sub-
stances known. When nicotine
enters the human blood stream,
the arteries constrict (become
smaller) and the blood platelets
become sticky and cluster to-
gether. Once in the bloodstream,
nicotine penetrates the cell
linings of the respiratory tract
and travels to the brain and
throughout the rest of the body.
Nicotine makes the heart beat
faster, which then increases blood
pressure. This increases the risk of
strokes and heart attacks. Nico-
tine is also used as an insecticide,
and if given to humans in its
purest form, is usually instantly
fatal. As the director of behavioral
research for the Phillip Morris
tobacco company stated in a
confidential presentation to
industry colleagues almost 30
years ago:

Without nicotine . . . there would be
no smoking . . . No one has ever
become a cigarette smoker by
smoking cigarettes without nico-
tine . . . Think of the cigarette pack

as a storage container for a day’s
supply of nicotine . . . Think of the
cigarette as a dispenser for a dose
unit of nicotine . . . Think of a puff
of smoke as the vehicle of nicotine
. . . Smoke is beyond question the
most optimized vehicle of nicotine
and [the] cigarette the most
optimized dispenser of smoke.

To capitalize on their knowledge
of the impact of addiction in
maintaining high worldwide
smoking rates, cigarette manufac-
turers developed a sophisticated
arsenal of methods to control
nicotine delivery with extreme
precision. These techniques
include the following:

• Adjusting tobacco blends by
using high-nicotine tobaccos
and higher nicotine parts of the
tobacco leaf to raise nicotine
levels in so-called lower-tar
cigarettes.

• Adding extraneous nicotine to
fortify tobacco stems, scraps
and other waste products, which
are processed into “reconsti-
tuted tobacco,” an artificial,
manufactured material not
found in nature that is used in
large quantities in almost all
major cigarette brands.

• Adding ammonia compounds,
which the companies claim is
used for taste, but that prompt
a chemical reaction that speeds
the delivery of free nicotine to
the smoker, causing the nicotine
to be absorbed more quickly
into the bloodstream.

• Using filter and ventilation
systems that remove a higher
percentage of tar than nicotine,
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thus sustaining the impact of
nicotine.

• Genetically engineering tobacco
plants to double or even triple
nicotine content, as Brown and
Williamston did by producing
and using in mass-marketed
cigarettes the once-secret “Y1”
tobacco.

Nicotine is not the only harmful
substance in tobacco. It also
contains thousands of other
chemicals, including some that
cause cancer (see the “Chemicals
in Cigarette Smoke/Building a
Cigarette” handout on pg. 17).

Spit Tobacco
Spit tobacco comes in two forms:
chewing tobacco, which is loose
leaf tobacco, and snuff, which is
finely ground tobacco. The user
puts a wad of chewing tobacco or
a pinch of snuff between the
cheek and gum. When the tobacco
juices and saliva build up in the
mouth, most users spit them out,
rather than swallowing them.
Smokeless tobacco users absorb
two or three times more nicotine
than is delivered by a cigarette,
and the nicotine stays in the
smokeless tobacco user’s blood-
stream longer. Smokeless tobacco
also harms users’ health and
contains at least 28 cancer-
causing chemicals.

If tobacco is chewed or “dipped,”
nicotine mixes with saliva and
enters the bloodstream by being
absorbed through the lining of
the mouth, the stomach and the
intestines. From there it travels to
the nervous system.

Addiction
Nicotine, which is a natural part
of the tobacco leaf, is very addic-
tive. Young people become
dependent on nicotine as quickly
as adults do. Studies have found
that young people who have

smoked as few as 100 cigarettes
reported that they wanted to quit
but could not. Trying to quit
smoking is as hard as quitting
heroin, cocaine or alcohol.

When you inhale nicotine, it
reaches your brain faster than
drugs that enter your body
intravenously. It also increases
your heartbeat and breathing
rate, and makes your body use
more oxygen. Nicotine can also
act as a depressant (that is, it
slows down the body).

Tar is a product of the burned
resin of tobacco leaves. It is the
brownish goo found on the filter
tip of a cigarette. (The same
brownish goo winds up being
deposited in the respiratory tract
of a smoker.)

According to information from the
Michigan Department of Commu-
nity Health, in Michigan in 1997,
about 1.8 million adults smoked,
and nearly 16,000 smokers and
1,900 nonsmokers died of to-
bacco-related disease and second-
hand smoke.

Smoking is the single most
preventable cause of death in
Michigan. It kills more people
than alcohol, AIDS, car accidents,
illegal drugs, murders and sui-
cides combined.
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